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The logo of the 20th anniversary of the Confucius Institute (the CI) is comprised of the graphic, the

suffix “th” symbolizing the twentieth anniversary, the Chinese characters “fL72%F¢” (Confucius
Institute) in traditional calligraphy and its corresponding English version in standard characters.

The graphic combines the Chinese character “fL.”” and the figure 20 as the basis to visualize and highlight
the symbols with oriental elements, representing connectivity, collaboration and integration.

The left and right circle of the graphic stand for the action of clapping hands, symbolizing cooperation
and win-win, demonstrating the characteristics of planning together, building together and benefiting
together in running the CI. Also, the gradient color of red and orange shows the energy and the power of
youth of the CI.

The logo explains the mission of the CI starting with language and promoting connectivity between
minds through cultural exchanges.
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Monotone Black Logo
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Logo on Grid
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LOGO ANALYSIS
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The logo should be surrounded with minimum clear zones where no other text, symbol or graphic is to appear to ensure
its visibility and impact. As is shown in the pictures, the size of the clear zones is 0.2X.
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The minimum size is determined to ensure the logo is always legible and recognizable in all applications.
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Minimum size height : 10mm
(Printing and Products) / 12px (Screen)
The logo can be resized proportionally.

Minimum size height : 10mm
(Printing and Products) / 12px (Screen)
The logo can be resized proportionally.



1( JEE '_J;"fZ'S Designated Font

L FZIR R BZFRFLF PR “Confucius Institute” @FRIRI—E0 5y, thrI S RER.
Both the Chinese version of CL,“fLF-%.F%”, and its English version “Confucius Institute” are part of the logo

but can also be used separately.
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Negative logotype in Chinese and English
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Logotype in Chinese and English
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The placement of the logo depends on the layout.
Four types of common placement are given on the right.
As is demonstrated, X represents the minimum size of the logo,

which is the same as the height of the logo.
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On an A4 paper
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The standard brand color is widely used in communication and is indispensable for highlighting the brand image of the 20th anniversary of CI.
PANTONE should be used in the print media to ensure the color quality of the communication materials (better than CMYK).

PANTONG 185C

C10 M97 Y86 KO
R228 G22 B48
HEX #DE1C36
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Oriental Enthusiastic
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The secondary colors highlight the concept and symbolism of the brand.
Together with the standard color, they can diversify the representation of the logo and show the
dynamics onthe 20th anniversary of the CI.

PANTONG 3514UP

C9 M40 Y80 KO
R238 G173 B74
HEX #DE1C36
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Prosper Future

PANTONG 185C

C10 M97 Y86 KO
R228 G22 B48
HEX #DE1C36

C9 M40 Y80 KO
R238 G173 B74
HEX #DE1C36

PANTONG 3514UP
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Under certain circumstances, on certain materials or with specific requirements,
the basic elements (the logo and characters) can use color gold or silver.
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Sopt color gold Sopt color silver

PANTONG 875C PANTONG 877/C
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Co-branding Logo Example
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Co-branding Logo Standards
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The logo of the 20th anniversary should not be higher than that of the CI.
The two logos should align horizontally in the center.
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Minimum Size of the Co-branding Logo
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The minimum size is determined to ensure the logo is always legible and recognizable in all applications.

10mm [
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Minimum size height : 10mm
(Printing and Products) / 12px (Screen)
The logo can be resized proportionally.
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Monotone Black Logo
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Placement Standards of the Co-branding Logo
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X

On an A4 paper X

The placement of the logo depends on the layout.

Four types of common placement are given on the right.

As is demonstrated, X represents the minimum size of the logo,
which is the same as the height of the logo.
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Proportion
of the Secondary Colors
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The secondary colors are only used as embellishment,
so please follow the standards of usage proportion.

100%




BB 2 QS Origin of the Auxiliary Graphics

BB I FZ P20 A MR O =R —F E N A, The auxiliary graphics are semicircles, the core element of the logo,
RN D B R AR R AR A which can be extended to outlined circles and the outlined version of the logo.
ST PP AIAREA S S, FRARSS, S5, They symbolize that the CI, in its prime, is as prosperous as the rising sun.

They also indicate that the future of the CI is broad and promising and the institute will be more open and inclusive.
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T8l Application Example of the Auxiliary Graphics
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"At 20th , the Confucius Institute is in its prime."
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The auxiliary graphics can be extended to outlined circles and the outlined version of the logo.
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